Car Bootique

This Saturday 10 Oct, rooftop bar and street food market STOREYS will be hosting a special shopping bonanza as part of their closing weekend celebrations on top of the old BBC car park.
Car Bootique will feature a range of independent designers, showcasing and selling their unique and carefully crafted pieces alongside some of the UK’s best street food traders. Kicking off at midday, guests can browse through a wide range of items such as luxury fur parkas, vintage Indian shawls, handmade jewellery, unique gifts and art prints, and in true Storeys style, there will also be games, massive cocktails and DJs playing until late.
Traders will include Louise Mac Jewellery (handmade jewellery), Troy London (outwear for country to city), Glamraw (vintage Indian shawls and handbags) Culture Label (unique gifts and unusual presents) Cold Cuts Hot Wax (record label/shop), Faded Glory (festival fashion) and more; while crafty cats will be able to create their own disco sunglasses at the Pimp My Shades station.
Hungry shoppers can also enjoy a street food pit stop with Ameri-Korean BBQ from Busan BBQ, Sri Lankan kothu roti from Kothu Kothu, tropical curries and wraps from Seychelles street kitchen Vinn Goute and Asian seafood from Yum Jungle.
Car Bootique will form part of STOREYS closing weekend celebrations with a line-up of DJs playing disco, funk and party tunes, silly games and ‘drink the bar dry’ drinks offers running from Friday evening to Sunday evening.
Drive In Cinema
Q. HOW MANY CARS CAN YOU HAVE PER SHOWING? - A. Maximum 40 cars allowing for size and position of the screen and observing fire precautions, so book early.
Q. WHAT IF IT RAINS? - A. The film showing still runs if it is only drizzling. If it is torrential rain then we will give you a rain cheque (free pass to any showing in the future) 
Q HOW DO YOU HEAR THE FILM? - A. Soundtrack is F.M transmitted directly to the car stereo (please ensure you can manually tune your car radio to a given frequency or bring a portable radio) It keeps the neighbours happy as there is minimal noise
Q HOW OFTEN DO YOU DO THE SHOWING? -A. Film showings are an average of once a month
Q DO I STILL PAY £7.50 PER CAR (MEMBERSHIP PRICE) IF I CAN FIT 10 PEOPLE IN MY MINI? - A. Absolutely, although I would not recommend more than 4 people per car to get the best comfort and experience
Q COULD WE GET A DISCOUNT FOR A GROUP BOOKING, I HAVE A PARTY OF 10 VEHICLES? - A. Group bookings are available, £6 per car for group of 3 or more.
Q CAN I BRING MY OWN FOOD - A. Yes, food will also be available to buy on the premises.
Q CAN I BRING MY PETS, I.E. DOG, CAT ETC - A. Yes, although they will have to stay in the vehicle.


Pop Up Beach
THE scent of summer will fill the air for city centre commuters.
Metro passengers can enjoy exotic aromas and traditional seaside treats in the heart of Newcastle at a pop-up beach tomorrow.
Newcastle’s Central Station Metro will be transformed as the air is filled with coconut sun-cream scent, transporting the crowds to sunnier climes.
Popping up at the station will be a number of other seaside treats, including a seaside photo booth, deck chairs, and palm trees, with staff on hand to advise people of the places they can get to by Metro around the region whatever the weather.
Sharon Kelly, Tyne and Wear Metro customer service director, said: “As people pass through our sun-cream scented station and experience the pop-up beaches this week, we hope to bring a little sunshine to their days.
“We hope to see many people enjoying the pop-up beach in Newcastle.
“The activity will provide a great way of helping passengers to relax and let them know about some of the fantastic places they can visit around the region this summer.”
Cinema and Sundowners
The Rooftop Society 
Cinema & sundowners in Ealing 
We are very excited to announce the first two weeks of our summer cinema programme in partnership with London's favourite outdoor cinema, Rooftop Film Club. It is a sparkling line up of the best in cult and contemporary classics and we hope you’ll love it as much as we do!
Jul 31, 2013 Anchorman: The Legend of Ron Burgundy (2004)
Aug 1, 2013 Labyrinth (1986)
Aug 2, 2013 Top Gun (1986)
Aug 3, 2013 The Goonies (1985)
Aug 4, 2013 The Graduate (1967)
Aug 7, 2013 Breakfast at Tiffany's (1961)
Aug 8, 2013 The Big Lebowski (1998)
Aug 9, 2013 The Lost Boys (1987)
Aug 10, 2013 Silver Linings Playbook (2012)
Aug 11, 2013 The Artist (2011)
Tickets are £12 and you’ll find details of how to buy tickets online at
Art in the CarPark

Shop and Drop – Bag minding

Ice Rink

48 Hours of Fashion
48 Hours of Fashion
The Nottingham Retail Business Improvement District (BID) has unveiled plans for a fashion event taking place in the city on Friday 12 October and Saturday 13 October. 

Being billed as 48 hours of Fashion, the event is designed to further strengthen Nottingham’s position as a major fashion centre and to showcase the strength of the city’s fashion retail sector. 
Nottingham is home to all the main fashion retail chains and department stores as well as many specialist independent fashion outlets giving shoppers a vast choice of where to shop for designer labels through to more budget brands. 

There will be four main focuses to the event. 

Fashion Shows 
Broadmarsh Centre will see some stunning choreographed model performances. More than a fashion show, the model dancers will present choreographed synchronised movement. These shows will run throughout the day, and, weather permitting, they will also be performing on the streets of the city centre. The models will all be styled by Nottingham fashion retailers. 

Style Hub 
The Victoria Centre will house a busy styling hub, which includes a body scanner for body shape analysis, plus free hair and beauty mini makeovers. Stylists will also be on hand to chat to customers about Autumn Winter 2012 collections. 

The 48 hour Wardrobe 
The 48 hours of Fashion Wardrobe will present the pick of this season’s collections and will include stylist presentations on the perfect capsule wardrobe pieces for the Autumn Winter 2012 season. 

The Fashion Ambassadors 
The Ambassadors – both male and female - will be on the streets throughout the weekend. Each ambassador will be ‘working’ a gorgeous winter coat for this season and promoting the events direct to the public. 

In addition to this there will be plenty special offers and retailer specific events and the whole 48 Hours of Fashion will be heavily promoted locally, regionally and nationally. 

“48 Hours of Fashion looks set to be an important event on the city’s calendar,” said Neil Fincham, director of the Nottingham Retail BID and centre manager of The Exchange. “We will be involving all the fashion retailers in the city centre as well as many of our hair and beauty specialists, providing them with the perfect platform to showcase the best of what they have to offer. Many people around the city are already starting to get excited about the event.”

Theatre in the Car Park
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